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What Is Urban Air To Customers?
DIVERSIFIED MIX OF ATTRACTIONS, FOOD & FUN
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" Adventure Park
The Adventure Hub®
Tubes — Ropes Course — Sky Rider Coaster®

* Patent pending
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- : DIVERSIFIED MIX OF ATTRACTIONS, FOOD & FUN




iy A Ninja Warrior Obstacle Course
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Over 70 percent of Urban Air customers are minors under the age of 16 and
therefore do not drive a car. Indicated by the red bars below. Data is based

on Birthdate data collected from waivers required from each customer.

Average Monthly Total Participants = 10,021
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70% under the age of 13

L\B N



