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MISSION STATEMENT:

o create the bect-tasting
non-alcoholic/low- a/co/no//c beers on
on the ,b/a.uet



THE PROBLEM

There is no bar or restaurant in the Iitergst overHme PG Trends
region that has a NA/LA beer on draft & rondisohailTser

We want to get back in shape and be
healthier but not sacrifice our social
life?

Our “fun” nights are often followed by
unproductive days
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We want an experience where alcohol
is not the center of it

O

demand is far greater than supply



THE OPPORTUNITY

GrOWth to 2024 NA Beer 83% CAGR Health, Cost and Hangovers Fuel Sobriety

er: 1.8% CAGR Among U.S. adults who said they're drinking less compared to five years ago

25— W Major reason  ® Minor reason
—*— NA Beer Global Want to live a healthier lifestyle
Market ( $B) Want to save money / It got too expensive
Want to lose weight
20 - Want to avoid feeling bad after drinking
Don't like the loss of control
No longer enjoy behavior-altering substances [:}A 21%
Started weight loss, health program 14% 15%
Affects medication
15 Friends, family became addicted to alcohol
Don't like the taste of alcohol as much
Romantic partner or spouse doesn't drink
Friends, family stopped drinking
Started doing other recreational drugs
10 1 1 1 1 1 1 1 1 J Drinking goes against my religion -
2016 2018 2020 2022 2024 Share who said “this isn't a reason at all” are not shown
M MORNING CONSULT Responses collected from 471 U.S. adults in a July 16-18, 2019 survey with a margin of error of +/-5%.

https://trends.co/articles/the-non-alcoholic-beer-market-is-bubbling-up/



THE OPPORTUNITY
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AN EX-DRINKER'S
SEARCHFOR A SOBER
BUZZ

olumbus, and i entirely

ket for non-aleohalic drinks e @ afe

Can the booming
way to return 0 the bar?

By John Seabrook

UN* IM
':HI':A';" s I Es Log In | Try 1 month for $1 Subscribe

News ~ S
ports ~ Politic:
s + Coronavi
navirus ~  Entertai it - |
S E-Paper Classifi
ssifieds + Mol
re= W f
o @ Q

TASTE LI
IFESTYLES FOOD AND RESTAURANTS

New wave of s
of buzz bars without booze creating plent
y

mow-proof” cocktall frend hat's
ou've \N'\\nessed the "low’ pro o eto .
hances :;;{he city. urning out increasing numbers of drinks i R grOWin
‘ sweep!! 3 | .
cock . oro
i 4 tails without the alcohol f people exploring sobriety, th
i further- : |
b  business p\ansto\aketh\ngs afull steP ut o | | . N -
pckNCAEH One new Columb\ firely alcohol-free el -
bout mg,&tym which is ready f0 serve asan enf S
We're talking 3P° 3
........... £ W [ swaxe
R N, i .
________
...........
............

https://spectru
mnews1.com/oh
/columbus/news/2021/09/01/ohio-bars-emb
- race-alcohol-free-bee
7


https://www.newyorker.com/magazine/2021/09/27/an-ex-drinkers-search-for-a-sober-buzz

THE SOLUTION

EOBREWING

The FIRST non-alcoholic/
low-alcohol brewery in lllinois
ready for direct to consumer,
local/regional distribution, and
a tap room experience for all.




Local Naperville Resident,

Entrepreneur, and Philanthropist.

Fitness aficionado and healthier
living advocate. Built two
companies in Naperville ~800
employees.

OUR TEAM

We have the expertise to make this a reality and change the game

Local Naperville Resident,
former marketing professional.
Fitness aficionado and healthier

living advocate.

Former head brewer at Alter
Brewing and tired of having little
other options than high ABV
beer. Healthier living advocate.

Former operations leader at
Dealer Inspire (local Naperville
business), beer and design
aficionado. Healthier living
advocate.



TASTING ROOM

Will include:

~Five GO Brewing non
alcoholic and/or low alcoholic
craft beers

Local food trucks (with beer
pairings)

Local guest beer <25% of total
volume

Experiential events
o Yoga
o Stretching
o Physical training
o Lessons

Live music and activities



DISTRIBUTION PLAN

Will include:

e [ocal restaurants
(our goal is to provide
non-alcoholic draft beer to
every local restaurant)

e (Canning to Grocery,
restaurant, etc

e Direct to consumer”

* given we will be distributing non-alcoholic beer we
can ship direct to consumer



WHERE @

We will be moving into:

Two Fools Cidery
1665 Quincy Ave #155

e Equipped with
infrastructure needed

e Complimentary
neighboring businesses




MILESTONES

Here's where we are at...

Buildout Live at festivals and Application, lease,
sponsorships equipment

Open tasting room. Finalize GTM recipes
Production and distribution and process
full steam ahead
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EXISTING
OVERFEAD DOOR

NEW CUSTOM ENCLOSURE FOR
EXISTING ELECTRICAL PANELS

AALL MOUNTED PULL-DOWN
&' x &' STASE PLATFORM

EXISTING BAR AND PLUMBING TO
BE REMOVED

EXISTING INTERIOR PARTITION
TC REMAIN, TYP.

NEN REACH-IN SELF-SERVE
MERCHANDISER IN NEW BULT-IN
NCHE

EXISTING NALK-N COOLER TO
BE REMOVED

NEN WALK-IN
COOLER

NEW DOOR N EXISTING MALL < -7 - W :
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SAFETY SLASS PANEL I o’ x
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REMAIN b ———— Al 6 FT_OVERFEAD
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MATCH EXISTING
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STORAGE
EXISTING INTERIOR PARTITION 12 %12 Y EXISTING INTERIOR PARTITION
TO REMAIN, TYP. TO BE REMOVED, TYP,




Q&A

THANK YOU




